
State Companies are Climate Le
 

Companies that participate in voluntary 
programs that benefit the environment receive public 
recognition and resulting gains in their bottom lines.  
Several Connecticut companies participate in the 
Climate Leaders program run by the U.S. 
Environmental Protection Agency. Under the program, 
EPA works with companies to develop long-term 
strategies to reduce greenhouse gases (GHG) and 
inventory their emissions to measure progress.  Partner 
companies are identified as corporate environmental 
leaders and strategically position themselves as climate 
change policy continues to unfold. 
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The UTC Research Center emphasizes developing cleaner i
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Frito-Lay became a Climate Leader in 2004.  Snack food
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http://www.epa.gov/climateleaders/

